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The Pennsylvania Stoners soccer team
scored a winning season with eight wins,

one loss and one tie their first season back
after more than a decade. The team debuted
in the late 1970s, disbanded, and then
restarted in the early 1990s for a couple of
years.

The new team is “very much a hybrid oper-
ation,” said Frederick Stellato, chairman of
the board of directors for the Pennsylvania
Stoners Sports Academy. Established as a
501(C3) organization, the team is a division
of the academy, a nonprofit organization that
provides sports scholarships to school-aged
children and sports clinics. Any profits the
organization makes on ticket and merchan-
dise sales goes to the academy to fund schol-
arships for children who can’t afford soccer
camps or memberships to competitive travel
soccer leagues, he said. The money also helps
soccer teams that would like to attend a
camp, but need some financial help. 

“There are about 25,000 youth (soccer)
players in the Lehigh Valley,” Stellato said.
“It’s probably as great or greater than any
other sport in the Valley.”

In addition to sales, the team gains funding
through corporate sponsors. Its first major
sponsor is RCN, who helped them pay for
jerseys. Other sponsors include Bethlehem
Sporting Goods; the law firm Tallman, Hud-
ders and Sorentino in Allentown; Shangy’s
in Emmaus; Stooges Bar and Grille in Allen-
town; and Mecco. 

The former semi-professional league was
part of the American Soccer League, which
was one level below professional soccer, Stel-
lato said. Unfortunately, it came at a time
before soccer was popular in the United
States. The league faced low attendance,
expensive travel for games as far away as San
Diego, Calif., paid players and coaching staff,
and no television contract, he explained.

The new soccer team has revamped its
strategy and, according to its Web site, is
now playing in the National Premier Soccer
League. 

“There’s a lot of talented players in the val-
ley,” he said. “The coaches and players are all
individuals who either went to high school
in the Lehigh Valley or come to our colleges.
We want the team to be viewed by the pub-
lic as their home-grown team.”

Stellato said he hopes the fans will recog-
nize the names of their favorite high school
players and enjoy seeing how they grow in
the sport following graduation.

He also wants to help children get to know
the team by inviting the various youth soc-
cer leagues to come to the home games at
the J. Birney Crum Stadium in Allentown
and accompanying the Pennsylvania Stoners
onto the field at the beginning of the game, a
tradition borrowed from the World Soccer
league. Stellato said the young players are
admitted free of charge and can participate
in the game by being ball girls and boys.

“We want the kids to know these players
and have someone to emulate,” he said. 

So far, the team spends about a half hour
after the game signing autographs on pro-
grams and T-shirts. Stellato said several fans
purchase a Pennsylvania Stoners T-shirt dur-
ing the game and get it signed afterward.
Fans can also purchase replica jerseys, hats,
car magnets, thunder sticks, knapsacks, and
stress balls that look like soccer balls. Some

of the items are also available on their Web
site, www.pennstoners.org.

One marketing tool the organization used

was to make the season ticket be a T-shirt.
They hoped having the stadium populated
with all of these identical T-shirts would cre-
ate an “I want one” demand.

“It promotes itself,” Stellato said. 
Although the team is on a tight budget for

the first season with travel games as afar
away as Buffalo, N.Y., and Boston, Mass.,
they have managed to make enough profit to
award a few scholarships, he said.

“We started the first game with literally just
T-shirts,” Stellato said.

Coach Todd Ervin couldn’t be happier
with this first season.

“We … thought if we had a couple of wins
it would be great, but the season we’ve had is
unbelievable. It’s all a tribute to the players
and what they have been able to do on the
field,” Ervin said. “They really went beyond
all of my expectations.”

Ervin is the head soccer coach at Cedar
Crest College, Allentown, and worked as an
assistant coach in soccer for Moravian Col-
lege, Bethlehem. 

Ryan Hess, captain of the Pennsylvania
Stoners and a former collegiate player for
Ervin at Moravian, said, “It’s been a lot of fun
playing with the guys and for Todd. We
came together quicker than most of the
teams in the league.”

Hess intends to keep playing soccer for the
Pennsylvania Stoners next season. The dif-
ference will be that now he’s not a college
student, but a new biology graduate with a
full-time job at Johnson & Johnson. 

Ervin said, “Our greatest success in my
mind was that we were able to get a team
together that worked well on the field. Our
greatest struggle was that we are a new
team.”

Next season, he intends to get a little more
“nit picky” and tighten up some soccer skills.

If you would like to have yourself or your
business considered for the Profile tell us
what makes you or your business unique,
what you have done to create a niche in
your particular industry or what you have
done that has made a difference. Send
information to John L. Moore, Editor,
EPBJ, 65 E. Elizabeth Ave., Suite 700,
Bethlehem, PA 18018. You also can send
an e-mail to john.m@epbj.com.
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The Pennsylvania Stoners, wearing white shirts, often travel as far away as Boston to play soccer. Home games such as this one take place
at the J. Birney Crum Stadium in Allentown. Corporate sponsors help the team meet its expenses.
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Frederick Stellato, chairman of the board
of directors for the Pennsylvania Stoners
Sports Academy, intently watches a recent
soccer game. The Stoners finished the reg-
ular season with eight wins, one loss and
one tie.

Marketing becomes essential for Valley soccer team
PROFILE

Traveling to away games in such dis-
tant cities as Buffalo, N.Y., and

Boston can be expensive for a soccer
team.

Frederick Stellato, chairman of the board
of directors for the Pennsylvania Stoners
Sports Academy, said that travel can cost
as little as $500 or as much as $4,000. It all
depends on how far and what type of trans-
portation they take. A commercial bus
costs more than two 12-person vans plus
gas, he said. 

In addition to transportation, the team
also has to reserve seven hotel rooms for
the away team, Stellato said. The theory is
that the home team knows which hotels
have the best deals. It works out fairly, he
added, because the away team has to
reserve rooms for the Pennsylvania Stoners
when they come to town. Each team is
played against twice per season, one away
game and one home.

“It’s our first year, so we’re operating on a
tight budget,” Stellato said.

Their first major corporate sponsor is

RCN, Stellato said. Those funds helped
the team get jerseys. To date, they list five
more corporate sponsors on their Web site,
plus a page listing a variety of ways a com-
pany can sponsor the team. 

The page titled Exposure and Sponsor-
ship Opportunities suggests about 30 differ-
ent ways companies gave have their logo
placed on Pennsylvania Stoners materials
from official game apparel to programs or
promoted on J. Birney Crum Stadium,
where the team plays home games. 

Companies can also sponsor a scholar-
ship for a child to attend a clinic run by the
Pennsylvania Stoners Sports Academy. A
summer camp can cost about $300, Stella-
to said. A youth soccer team could go to an
indoor league clinic for about $900.

Stellato said the sell of items such as T-
shirts and thunder sticks does help the
team provide scholarships to young soccer
players. All of the money earned at the
concession stand goes to the school district
though, he said.

By Kristine Porter

Sponsors help team with ‘tight budget’
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